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This look-book will show viewers what our brand is about, 
and it will give insight into the contents and location that it is 
based upon.  By the end of this look-book, users will be able 
to identify with this brand.

VISION STATEMENT
LETTER TO 
POTENTIAL INVESTORS

To potential investors,
I am writing to inform you about a potential investment. There 
are many sources to our success, and we want you to be apart of 
ours. With our brand, we look to invest into Chilean culture, and 
bring it here to the states. Our company is named Huaso, and it is 
named after Chile’s countryman. We are a coffee company, and 
we are looking to franchise our business with more shop locations. 
With your investments, we can build a bigger brand and bring 
our future closer. We look to the next year with utmost confidence 
because we are well prepared for what lies ahead.
Thank you,
Irrie Catchings III
Founder/CEO
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FRANCHISE AREAS
Huaso is a company dedicated to providing the best coffee to 
all of our patrons, and we are looking to expand further locally, 
with four more locations.

Hattiesburg, MS

Monticello, MS

Slidell, LA

Madison, MS
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SECTION 1: BRANDING
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Huaso (Countryman) will be the name of my restau-
rant. I chose this name because it is central to Chil-
ean folk culture. Chile is a very prideful country, and I 
chose countryman to represent that in the best way. 

BRAND NAME



BRAND NAME CONT.
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While thinking of this brand, the goal is to have its 
name be the most meaningful. The name isn’t diffi-
cult to say, its unique, and easily recognizable with 
the Chilean community. 
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Our logo was inspired the snow-capped Andes mountains. They take 
up a large majority of the country, and it is one of its most well known 
areas in the country. It would be easily recognizable.

LOGO 
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For our colors, we implemented colors from the Chilean flag, and 
provided colors that accent our brand’s theme. The colors will 
relate to the cultural significance and our theme.
Our patterns were derived from modified versions of the Mapu-
che’s indigenous shapes and patterns.

COLORS & PATTERNS
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Our coffee shops will feature the many different patterns 
and colors from Chile, while also giving people the feel of 
a home away from home.

RESTAURANTS
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We expect to give customers a true feel of Chilean bever-
ages and cuisines, and with our unique menu, we believe 
that to be true.

EXPECTATIONS
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SECTION 2: HISTORY
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The unique, long and slender outline of the country is 
most notable, but Chile is a republic that was created 
circa 1980. The country is well known for its geogra-
phy and landmarks.

HISTORY
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Lifestyle in Chile greatly depends on whether you opt for the city or coun-
try life, the climate, and many other cultural factors. The Chile lifestyle is 
pretty relaxed. Fiestas patrias, and so much of Chilean culture, is about 
celebrating together as one nation.

CHILEAN LIFESTLYE
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The Chilean flag is rich in symbolism. The star represents guidance and 
progress, the red is for independence, the white is for the snow-covered 
Andes that guard Chile, and the blue is for the color of the sky. 

NATIONAL FLAG
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Chilean culture has been a mix of Spanish colonial elements with 
elements of indigenous (mostly Mapuche) culture, as well that of 
other immigrant cultures. 

CULTURAL SIGNIFICANCE
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The origin of the name “Chile” may come from the indigenous 
Mapuche word “chili,” meaning “where the land ends.” It could 
also be based on the Mapuche imitation of a bird call which 
sounds like “cheele cheele.” 

CULTURAL SIGNIFICANCE CONT.
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The Mapuche people are the largest ethnic group in Chile and 
constitute approximately 10% of the Chilean population. Majority of 
Mapuche people live in Chile’s cities, and call themselves differently 
according to where they live.

MAPUCHE 
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The loss of a large quantity of their land resulted in migration to the big cities. 
Mapuches who move to the cities lose their culture in order to be able to get a 
place in the society. It is not an uncommon phenomenon to change a Mapuche 
name into a Chilean in order to get a chance to climb the social ladder.

MAPUCHE CONT.
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SECTION 3: EVENTS
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When a family wants to move their house, the community comes togeth-
er to literally remove the wooden house from its foundations, and uses 
a team of oxen and logs to pull it to its new home, or ties it to a boat and 
gently floats it to a different island!

THE MINGA
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Chile celebrates the fiestas patrias in September. During this 
time, you’ll see symbols of Chile all over the place. Everything is 
decorated in red, white, and blue. Flags hang from every corner.

FIESTAS PATRIAS



55SPRING 2020HUASO54SPRING 2020HUASO



57SPRING 2020HUASO56SPRING 2020HUASO

The national dance of Chile is called the Cueca. This dance has rich his-
torical roots in both African and Native American cultures. Even though 
Chileans have been dancing the Cueca for years, it wasn’t declared the 
official dance of Chile until September 1979.

LA CUECA 
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LA CUECA CONT.
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Men and women will also dress up in traditional Chilean clothing. Look 
for men dancing la cueca in classic Chilean huaso attire with a Chilean 
cowboy hat, shirt, flannel poncho, riding pants, short jacket, riding 
boots, and spurs. Women wear a flowered dress with an apron.
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SECTION 4: LANDMARKS & NATURE
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Chile’s narrow elongated shape spanning a wide range of latitudes as well as alti-
tudes, has resulted in many distinct ecosystems and a diverse range of wildlife.
Animals that can be found in Chile’s diverse landscapes include guanacos, vicu-
nas, alpacas, armadillos, foxes, opossums, pudu (deer) and Patagonian pumas. 
The national animal of Chile is the North Andean huemul or taruca.

WILDLIFE 

Chile’s territory combines over 4,000 kilometers of wind-blown, ocean-swept 
coastline, the immense, mineral-rich northern desert, the majestic peaks of the 
Andes range, with thousands of active volcanoes strung along its length, and the 
hushed mystique of the southern evergreen forests.

NATURE 
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Introduced on March 28,1992, the sculpture was created by 
the Chilean sculptor, Mario Irarrázabal. The sculpture is a very 
popular site, and is often cleaned due to graffiti. It is 36 feet tall, 
and has a base of iron and concrete. 

MANO DEL DESIERTO
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The towering peaks of the Torres del Paine National Park were 
declared a national biosphere reserve in 1978. It is one of the 
most uncontaminated places on the planet. 

TORRES DEL PAINE
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The Andes Mountains form one of the longest mountain 
ranges in the world. It’s one of Chile’s main attractions.

ANDES MOUNTAINS
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The Atacama Desert is the driest desert in the world, has tremen-
dous wildlife, and is home the famous Mano Del Desierto.

ATACAMA DESERT
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www.huaso.com

Thank you for your time, and I hope that you have a lot to 
take away from our company’s look-book. We look forward 
to working with you in the future.

THANK YOU


