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Blockfest Music Festival 

Throughout the United States, there has always been an invisible divide amongst the 

country. To be specific, the divide is amongst low-income communities and housing 

affordability. Low-income housing has affected inner cities and communities for many decades. 

Having housing affordability will give families the chance to diversify funds and create better 

living arrangements. Although there are many causes that work to support this issue, there is not 

a lot of coverage for it. To solve this, benefit festivals have often proved to be a great way to 

raise awareness and gain support. This study will use proposed research and analyze design 

options to create and advertise a music festival that will help low-income families. 

The main takeaway from any music festival are the monetary gains that bring in visitors 

and cause an upscale in the economy.1 In a bid to modernize awareness, the presented research 

will prove why benefit music festivals are a useful way to support low-income communities. 

Music festivals have been around since the 60s2, and they have always had a certain stigma. 

They became popular during the 60s, and in that time, there was one that dominated the others. 

 
1 Grames, Eliza, and Mary Vitcenda. “Community Festivals-Big Benefits, but Risks, Too.” UMN 

Extension. University of Minnesota, 2012. https://extension.umn.edu/vital-
connections/community-festivals-big-benefits-risks-too.  

2 Gajanan, Mahita. “How Music Festivals Became Such a Big Business.” How Music Festivals 
Became a Massive Business in the 50 Years Since Woodstock. Time, August 14, 2019. 
https://time.com/5651255/business-of-music-festivals/.  
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This Music festivals and similar celebrations, however, have history that predate even the 60s, 

with records that go back to ancient Greece. This is important, because whenever a benefit music 

festival is held, both the non-profit and the festival will prosper due to the popularity of the 

event. A benefit festival is useful because the issue would be supported by the non-profit 

sponsoring the event. People would come for the music, while also being supportive of the issue 

at hand. The main focal point of any benefit concert or festival is the actual event itself, and not 

the supported cause. The attention around each festival will determine its own success.3 

Low-income housing is an issue because it disenfranchises multiple communities across 

the country. Having limited housing availability for low-income communities means that prices 

will continue to go up, thus making it almost seem like a fever dream to have a stable home.4 

This in turns leads to the creation of a cycle that perpetuates families that live in these 

communities to lose hope and stay in poverty. Affordable housing is more than an upgrade to a 

living situation. For many low-income families, having affordable housing will allow them to 

spend more money on essential things, such as food and clothing. By doing this, a positive cause 

will be made to the economy which would allow it to stimulate itself without exploiting lower 

class communities and the problems that are faced.  

Supporting causes that are primarily for housing affordability can give families the 

chance to develop a better situation for themselves and the respective communities.3 There are 

 
3 Gajanan, Mahita. “How Music Festivals Became Such a Big Business.” How Music Festivals 

Became a Massive Business in the 50 Years Since Woodstock. Time, August 14, 2019. 
https://time.com/5651255/business-of-music-festivals/.  

4 Bernstein, Jared, Jim Parrot, and Mark Zandi. “The Conundrum Affordable Housing Poses for 
the Nation.” The Washington Post. WP Company, January 3, 2020. 
https://www.washingtonpost.com/realestate/the-conundrum-affordable-housing-poses-for-
the-nation/2020/01/01/a5b360da-1b5f-11ea-8d58-5ac3600967a1_story.html.  
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many government programs that are tasked with this relieving this problem. Over time, however, 

the problem became vast and ended up being lost in the system. Although, there are still active 

programs that aid citizens who benefit daily. This alone has not solved the housing crisis that is 

very prevalent within communities. If the  

Out of these programs, one has always noticeably towered above the others. This 

program is called “Section 8.” Professionally referred to as the “Housing Choice Voucher 

Program,” section 8 is a policy that gives people who are lower income the chance to own homes 

and have better jobs.5 This program is very limited in how people are able to keep these homes, 

if they get them at all. Issues such as this are why many people struggle with housing security. In 

turn, events such as this is why many are led to recognize housing inequality. Racial inequality 

amongst black communities has been around since the 1960s.6 Housing programs offered to 

black Americans during this time often kept them from qualifying because of the laws stopping 

them. This has continued on for many decades, but it has gotten better due to the attention that is 

brought to it. 

The wealth gaps between African Americans and other races were tremendous, and on 

top of that the Civil Rights movement was nearing its end. Low-income neighborhoods that are 

afflicted with housing have been predominately black for a long time now. Even more so than 

being a racial issue, it is harder for African American women to be approved because of pre-

 
5 Rosen, Eva. The Voucher Promise: "Section 8" and the Fate of an American Neighborhood. 

Princeton, New Jersey: Princeton University Press, 2020.  

6 Sharkey, Patrick. Stuck in Place: Urban Neighborhoods and the End of Progress toward Racial 
Equality. Chicago, Illinois: Univ. of Chicago Press, 2013.  
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existing stigmas surrounding them.7 Federal funding has always been an issue within the black 

community. African American women are targeted whenever it comes to housing, because 

approving parties have often believed in the inability of the women to make rent. The way to 

solve this is to keep pushing towards equality and affordability in the communities. 

Facing the problem of housing and communal issues will help the festival create a bigger 

change amongst society. Branding the festival will be even better for the community. Music 

festivals have always brought people together, and they keep communities connected by having 

events other than musical performances. The performances themselves will draw out large 

crowds and fans who want to support their music. The biggest aspect of the festival is gaining 

traction to keep people interested enough. Musical guests are the backbone of each event, and 

rightfully so people are only going because of the lineup that is presented.  

Event planning was critical in the design of the festival, and by carefully selecting each 

name, the outline of the festival was created. Throughout the research, it was found that by 

holding benefit events as festivals and not a single concert, will bring in more awareness and 

popularity. Each day usually hosts a new headliner, who is accompanied by different festival 

events. Music festivals have often been compared to carnivals due to the popularity and day 

events for both groups. 

Festival Components 

There are many components that go into planning a music festival, and the area that has 

the hardest difficulty is the brand promotion itself. Essentially, a music festival is a branding 

 
7 Taylor, Keeanga-Yamahtta. Race for Profit: How Banks and the Real Estate Industry 

Undermined Black Homeownership. Chapel Hill, North Carolina: University of North 
Carolina Press, 2019.  
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project. Bringing people together has always been an important part of festival culture, and it has 

many elements that goes into it. Some of the ways that this is done is by using the artist names 

and the festival location to pull in the audience. The demographic for a festival is never set in 

stone, and it is usually catered to younger adults. Further research shows that a vast majority of 

festivals have the targeted demographic range set to adolescents to senior citizens. A wider 

demographic means that there will be much more control and censoring, but it gives people of all 

ages the chance to enjoy the event. Although the demographic is expansive, the festival will be 

mainly geared towards younger adults. The reason for this is because younger adults tend to 

respond better festivals and be more engaged. Demographic research is the backbone of any 

advertising campaign. It is the first step that is taken while deciding who is reached. 

At its center, the benefit festival is essentially an advertising campaign set to gain 

attention through the use of brand identity and marketing. Advertising is a product of 

environmental influence.8 When used the correct way, this will give the festival a multitude of 

attention and support. The festival will gain popularity throughout its use of media and 

advertising. This is a good thing for the festival because by having the correct ad campaign, the 

people who attend it will be able to share and bring attention to the issue that is low-income 

housing. Residents that live in these communities will have a direct line to moral and 

environmental support 

 
8 Chang, Hsuan Hsuan, and Tsoi Yee Anna Fong. “The Advertisements Effects on Festival and 

Destination Marketing: Comparison Study between Old and New Social Media.” 
ScholarWorks@UMass.edu. Ming Chuan University, 2019. 
https://scholarworks.umass.edu/cgi/viewcontent.cgi?article=2327&context=ttra.  
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Low-income housing is an issue that is not discussed enough throughout the country.9 

Facing that fact, it may never be, but a way to combat this is through awareness. Keeping people 

aware will force change, and that change will give rise to a better tomorrow for everyone 

involved. In the promotional material for the festival, there will be call backs to support the issue 

at hand. Since most promotional items are only ephemera, there needed to be a way for low-

income housing to be addressed directly to the media and audience. Doing this helped the 

components used in the design stay relevant by keeping it all expressive. In most cases, people 

do not pay attention to things for very long. Expressive design systems combat this issue by 

using interactive media and informal material. 

Blockfest 

Blockfest is the name of the music festival that is being branded. The name is derived 

from the inner community gatherings, which are called “block parties.” The second part of the 

name is derived from further research. This research shows that a large quantity of music 

festivals, will almost always have a call back to the festival in itself. By choosing Blockfest, 

people in the affected communities will be able to recognize and connect with the name. 

Alternatively, people attending the festival will connect with the name because of its modernity. 

The name Blockfest aims to connect with audiences and to give the festival a name that will 

distinguishable enough for brand recognizability. 

While discussing design components, advertising for the festival will need to have its 

branding and imagery connected to the event. During the initial planning, there were many 

allusions to the brand identity and what it would represent. As shown in the figure 1, the 

 
9 Rosen, Eva. The Voucher Promise: "Section 8" and the Fate of an American Neighborhood. 
Princeton, New Jersey: Princeton University Press, 2020.  
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elements included in the design was pattern that reflected the festival’s location. The festival was 

designed to be held in New Orleans, Louisiana. This decision was made in order to keep the 

festival closer to the communities affected by low-income housing. Keeping the festival close by 

and in an area that is also very popular will be good for both the festival and problem. 

These communities are based in Mississippi, because it is very prevalent there. That is 

also the area of the targeted demographic. The brand identity is based on graffiti and smaller 

elements that are in the same family. There are two patterns in total that were used in the style 

guide, with the second being a representation of the linework that is used throughout the graffiti 

community. The patterns were inspired by the expressiveness of the illustrations in figures 3 and 

3A. The elements that are included in the design are made to reflect the interest of attending 

audiences. Keeping the design and demographic interests related brings a better sense of 

connectivity to the brand identity of Blockfest. 

Design Functionality 

Because of its supporting cause, Blockfest will use graffiti to direct its design. The goal 

of using graffiti is to not only support the issue with low-income housing, but to also negate the 

negative stigma that surrounds it. There are many people who believe that tagging is often seen 

as an urban issue The problem with that is the word urban is another term that is derogatory 

towards people who live in the affected communities. People use graffiti and tagging as a way to 

express themselves and showcase their own artwork. The end goal is to use the design elements 

to show that graffiti is not something that should be illegal and seen as bad.  

Rather, it should be used more as an artistic expression that allows people to express their 

own emotions. Graffiti, or street art, nonetheless, is often times disconnected with other forms of 
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art.10 When used, it is often appreciated, but it still seen as an uncommon form. Street art should 

not be seen as an outer form of art, especially since it is most popular in lower-income 

neighborhoods. To the observer, street art will give people a range of emotions that can be used 

to cater towards many aspects of everyday life.11 Graffiti is not seen as illegal or bad by 

everyone, and when it is seen it is appreciated by many. Street art has always been very cultural, 

and it has given rise to being used throughout different events for branding and cultural purposes. 

The inspiration for the design choices that are shown in the figure 2 were used to further 

develop the brand name and identity. The most inspiration was shown towards the logo, with 

expressive elements used to cater towards the logo’s development. The logo that is shown 

alongside figure 1 displays expressive marks and colors to reflect the graffiti culture that is often 

seen within the affected communities. Initially started out as a simple wordmark, further 

development of the logo and analyzation of the research led the design to end up being a patch. 

A patch was chosen because of the graphic elements that are all throughout the brand’s design 

are very expressive. Also, by using a patch the design will benefit better as an overall function.  

Color theory uses foundational understanding of design concepts to mix and utilize 

themes.12 Color choices that were made represent the boldness, expressiveness and emotional 

 

10 Caldwell, Ellen C. “The Global Rise of Street Art.” JSTOR. JSTOR, June 17, 2015. 
https://daily.jstor.org/the-global-rise-of-street-art/.  

11 Bates, Lindsay. “Bombing, Tagging, Writing: An Analysis of the Significance of Graffiti and 
Street Art (Master’s Thesis).” University of Pennsylvania Scholarly Commons. University 
of Pennsylvania, 2014. 
https://repository.upenn.edu/cgi/viewcontent.cgi?article=1552&context=hp_theses.  

12 MasterClass. “Color Theory Basics: Understanding the Color Wheel.” MasterClass. 
MasterClass, November 8, 2020. https://www.masterclass.com/articles/color-theory-
basics-understanding-the-color-wheel#what-are-analogous-colors. 
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status of the low-income community. Bold colors are very emotional and are often the most 

important aspect of any design. The colors are aided by the functionality of the design 

placements and what they are used for. Applying color theory to the selection of the colors led to 

the need to include a full color system. The colors chosen were black, white, red, blue, yellow 

and orange. When together, each color is able to tell a story.  

Importance of color is the part of design that will make or break the overall theme.13 

Since the theme of this project is street art and graffiti based, color choices were made to be a 

reflection of how street art is viewed as a whole. Graffiti is often viewed as demanding, 

expressive, inspiring and very emotional. The color choices made have to also be a 

representation of the cause that the music festival will support. 

The typographical research that went into the design is based on the sketchiness of how 

quickly graffiti artists make their tag marks. Type choices that were made with the overall design 

were made as an opposite to the expressive design layout. By keeping the type simplified, the 

design will not compete with the imagery. Type is one of the most important aspects of any 

design and having the illustrations and type work together will allow the overall design to reach 

its highest height. The goal for the type throughout the overall design is to keep a consistent 

layout that infuses the graffiti aspects throughout each piece. The type design’s style and layout 

are minimal, so that it would showcase the design imagery more. When type is used in a non-

expressive way, the layouts of each poster and schedule included in the overall design system use 

Avenir Next as the main typeface. This typeface was chosen because it has multiple weights 

 
13 MasterClass. “Color Theory Basics: Understanding the Color Wheel.” MasterClass. 

MasterClass, November 8, 2020. https://www.masterclass.com/articles/color-theory-
basics-understanding-the-color-wheel#what-are-analogous-colors. 
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which are indispensable to the design. Expanding more on the type design, the style that will 

compliment it will be light type weights and bold headlines. Color choices made for the type are 

predominately grey, orange and black. Black is the main color, and it is complimented by the 

grey tones to reflect the problem. The advertising is more than just keeping the festival 

expressive. Low-income communities have a lot to offer to the design world.  

The usage of imagery throughout the brand design is steadily occurring, and the images 

are designed to be black and white as to keep the overall design system simplified. Since there is 

so much color used throughout the design process, keeping the images black and white gives rise 

to the opportunity to include many other elements. Throughout the entire thought process, the 

main goal was to use the selected imagery as a statement to show that even when things are black 

and white, the world around is always filled with color. While creating the advertising campaign 

for the festival, different artists who would headline each day were chosen to be used throughout 

each advertisement. Doing this gives each performing artist exposure, and this contributes to the 

brand by aiding the benefit festival marketing. Communities that are affected by low-income 

housing do not have a voice to speak directly for them. One of the main goals for the brand 

develop a voice that will speak through the design. Festival branding and promotion has to tie 

into the overall design. 

Conclusion 

Blockfest raises awareness and promotes change by hosting a music festival that will split 

half of its profits to go towards low-income communities. With its branding, the festival will 

reach a wider audience by using elements that connect consumers and supporters of the issue. 

The design gives Blockfest the opportunity to show that people who are from these smaller 

communities are capable of being on the same playing field as the rest of the country. By using 
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expressive colors and design elements, this was proven to be true. Blockfest will be a 

representation of black people and the lower-income communities that need help with housing. 
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Introduction 

For Capstone this year, my proposal will focus on low-income families, more specifically, low-

income housing. The design elements that will be explored in my capstone project are motion, 

page layout, branding, typography and packaging. The main focal point will be user experience 

and branding, with its content being derived from my research on low-income families. I propose 

a 3-day benefit festival, with multiple musical guests and festivities, that will donate half of the 

proceeds to a non-profit organization to help local communities. 

My investigation showed that low-income families are not as exposed to as many 

opportunities as others, and there should be more funding in those communities to help create 

better living situations. Throughout my research, I found that the problem is that not many 

people can create better situations, because they spend all of their time living paycheck to 

paycheck, or little to no income at all. It’s easy to say that people should simply get a job, but the 

toll that struggling takes on the people within these communities leads to them to give up on life, 

and just go day by day without necessary resources. There are problems big and small, but I 

decided to focus on housing, which is the biggest issue that I have seen within my community. 

While studying this topic further, I found that when people have a steady home, they are more 

likely to contribute to the economy. This in turns helps them build a better community amongst 

their neighbors, while keeping themselves in better positions. 

Impact/Importance 

This subject is important to me because I think that people in those situations should be 

able to live comfortably without constantly exhausting resources. There are many people who 

can relate to the issues, and they want help, but they don’t have the means to get it. This 

contributes to my growth as an artist because of its message. This gives me an opportunity to use 
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my talents to raise awareness for a just cause. This also helps me grow by working outside of my 

personal bubble. Being socially awkward, the hardest part about being in design is constantly 

having to be around and collaborate with other people. I want to continue to grow out of that. 

The impact that this will have on design is that it will shed light on a dire situation and show 

other people in the creative industry that they can also use their platforms more to help 

communal issues. The impact will objectively be a positive one that will inspire people and other 

groups to do more towards within their own communities. 

Delimitations/Sub-Problems 

Smaller research problems in this project could include my ability to create a graphic 

without proper research, such as an advertisement that does not reflect clearly with my project’s 

branding. The limits of the study will primarily be time management. That’s why I continue to 

develop my skills, so that I can develop each aspect as much as possible without limiting myself 

to what I can or cannot do on any of the design platforms. The things that are included are my 

program proficiency, such as motion, typography, page layout, ui/ux, web design, photography 

and my traditional art skills. I plan to combine my ability to paint with my digital design work. 

Throughout the project, I am not going to go out of my limits or use things that will hinder me. 

Methodology/Evaluation 

My methodology will include my research on the relationship between communities and 

how they interact with each other. I plan on using this information to create a visual 

communication that will reach out to my demographic and help with the issue at hand. I plan on 

using my research to find out the different ways that low-income housing has been resolved and 

how it has been worsened overtime. Those results will help me push towards my benefit festival 

and how it will be a great advocate for the cause. I plan on using interactive and print forms of 
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social and regular media to promote the event and raise awareness. The main product will be the 

event branding and awareness, which will be used for raising awareness and getting more 

involvement. I think that the study will be time-based or interact at best. 

My demographic will be targeted towards older teens and young adults, because 

historically they are the most likely group to be interested, and they would also support the issue 

at hand. It would give them something to attend and raise awareness about. I think that this 

project will be best evaluated by using promotional ads and social media to see if the event gains 

enough traction amongst the populace. The importance of the study is important to the visual 

communication and personal development, because of the different paths that the study could 

take me and my development to. I think that it will help elevate the skills that I have even 

further. 

Timeline 

Steps that I plan to take in order to ensure a timely completion of the project will be a 

hard schedule that I plan on following for myself. I plan on having all of my project elements at 

least 90 percent done before the day of the second review meeting. With that being said, I know 

that if I want to make that goal a reality, I will have to put in a lot of time. The schedule that I 

have proposed will see to it that my logo system, which includes color palettes and illustrative 

sketches, are completed by February 5. Also, on this date, I want to have all of my thumbnail 

packaging and social media concepts ready for review. By February 10, I plan on having my 

posters and packaging near completion. On February 18, I want to have my app and website near 

completion, with everything else done or near completion before the second meeting in March. 

In conclusion, I think that this project will end up being one of, if not my favorite since 

transferring to this program. I’m very excited to see it all come together and be completed, and I 
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think that I have a lot of work available to grow my skillset even more with this project. One of 

the most important aspects of this project to me was the research, because I found it easy to 

relate to, and I think that by creating a benefit festival for a just cause, I will be able to show that 

design and advocacy can go hand in hand with one another. 
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PROJECT OVERVIEW

Introduction

My proposal will focus on low-income families, more specifically, 

low-income housing. The main focal point will be user experience 

and branding. I propose a 3-day benefit festival, with multiple mu-

sical guests and festivities, that will donate half of the proceeds to a 

non-profit organization to help local communities
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PROBLEM/ SOLUTION

Explanation

Low income housing has been a big issue for small communities for 

quite some time now, and it’s been proven to be helpful by hosting 

events. Non-profit groups benefit by getting their brand exposure, 

while the people get to support and have fun with a charitable cause.
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PACKAGING & 
CAMPAIGN BRANDING

• Event website, 

• Event posters 

• Scheduling 

•  Billboard

• Digital Advertising Campaign

• Commercial

•  Stickers 

• Merch 

• Hat 

• Event Wristbands 

• Non-Profit Booklet

• Name Tags

• Travel Bags
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INSPIRATION + LOGO
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COLOR GUIDE

Red: Passion, Energy

Yellow: Happiness, Modernism

Blue: Calmness, Boldness

Black: Power, Sophistication

Cyan: Invoking, Focused

White: Balance, Contrast

Purple: Harmony, Imagination

Orange: Enthusiam, Emotion

Color Representation
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STYLE GUIDE
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PACKAGING + ILLUSTRATION
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